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Learning Objectives

e Quantitative Social Science Inquiry

e Community-Based Learning and Research (CBLR)
between Lafayette College and Moravian College

e Develop two-course sequence at Moravian College



Quantitative Social Science Inquiry

Enhance students’ opportunities to:

e Uncover curiosities

e Improve understanding of survey design and data
collection

e Make meaningful contributions to their communities



Community-Based Learning and Research (CBLR)

Promote and provide inter-institutional collaboration in
teaching

e Develop in-class and online learning modules to share
across campuses

e Institute a Lehigh Valley-wide CBLR project
o Where possible, use inter-institutional collaboration

groups at the student level

e Previous projects
o LV Buy Fresh Buy Local; WWNP Community Gardens
o State of the Lehigh Valley reports (LVRC)



Research Methods

e Benefits of undergraduate exposure to research
o Enhancing understanding of discipline-specific
theories
o Improving performance in and management of teams
o Enabling career exploration
o Increasing likelinood of future successful research
e Course Objectives
o Develop skills in primary data collection and cleaning
o Explore early states of CBLR project
o Create modules for transferable knowledge between
students across semesters



Student and Faculty Collaboration Tools

e Face-to-face meetings

e \irtual meeting spaces: Skype, Zoom, Email

e LMS: Blackboard, Canvas, and Moodle

e (Google Applications: Communities and documents
e Module creation and sharing

e \ideo capture of guest speakers for subsequent sharing



Collaborations through Google Docs

How does network mapping reduce costs and improve efficiency of communication to better
solve social issues being tackled by United Way and its organization?

Will relationship mapping be a beneficial/efficient method when attempting to address
community impact goals using The United Way's collective impact approach?

Single Question:

Will collaborative network mapping be beneficial and cost effective for United Way as the
organization attempts to address community impact goals through the collective impact
approach?



Discussions in Google Communities

Greg, | am delighted to hear this. | agree with
you!
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No Seife, | will not put down my credit card. As | began
reading Chapter 2 | was amused with what Seife had to
say. “Every time you make a purchase you're
destroying your health and tottering one step closer to
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Number of people who died by becoming tangled in their bedsheets
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Chapter two in “Proofiness” contained a great deal of
important information. Much of what Seife mentioned
in this chapter was relatively new to me. For the most
part, | strongly believed articles | was reading without
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Marketing Research

e Advanced research methods and modeling
o Lafayette prerequisites: statistics and econometrics
o Moravian prerequisites: statistics

e Apply research methods and modeling to CBLR project

e Based upon existing courses
o Inter-institutional collaboration and development of in-
class and online modules
o Integration of CBLR



Moodle - Readings

Reading (Feb 2 & 4) for class discussion
I — in addition to Chs 1-4 in MktRes text

[ 4
2 (Tuesday) Stern & Tseng

Academics and Practitioners on What and How to Teach
in Marketing Research (J of Mkitg Ed, 2002)

&) | (Tuesday) Polarized over Polls: Internet vs. Phone

Experts at odds over merits of types of sampling used in
traditional and online surveys [here's a pdf version if that
link doesn't work for you]

--- by Jo Craven McGinty, author of The Numbers column

> | (Thursday) Intrinsic Impact: Concepts and Theoretical
Underpinnings

Not only are there several reports to read (after scrolling
down the page to the links), but you can explore the site,
too (by using its menus at the top of the page).

> | (Thursday) Asking the Intrinsic Impacts of a Live
Performance

Look over the pdf at this link. Its table of contents that



Moodle - links to elsewhere
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Slides

from Gus Schulenburg's presentation

Our Google Community site

(Use your lafayette.edu credentials to log in, and then take the
link there to the Google Drive folder.) Here is a direct link to the
Google Drive folder to deal with trouble connecting through
Google Communities.

Survey for creating groups

Initial list of experts

One member of your group will post to Google Communities
with ideas of the experts from you will ask for feedback on your
research proposal.

Initial research proposal for feedback (details here)

Group feedback form: creating the research proposal

Download this form, fill it out, and then upload here it with your



Google Communities
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Google Comm

27 members

Private

Q, Search community

All posts

General info

Tartuffe Project - General
Students - Attendance
Faculty/Staff - Attendance
Community - Attendance
Students - Impact
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Community - Impact
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Welcome to Marketing Research, Spring 2016, the
Google Communities version.
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Initial research proposal

What is special about your investigation as compared
to the other groups' areas of focus?

Our investigation looks closely at the impact of plays in
terms of emotional resonance, aesthetic appeal,
content and other intrinsic aspects that only affect
faculty specifically.

Where do you see overlap with the others?

There may be a possible overlap with the ‘faculty
attendance’ group in terms of designing our surveys
where questions especially of generic nature could be
repeated e.g "What department do you belong t0?" We
also have our work overlapping with the ‘student
impact’ group.

Research Purpose and objective:

The purpose of this study is to understand and analyze
how productions put on by the Lafayette College’s
Theatre department impact faculty and staff members.

Mar 1, 2016

Research Proposal

Research purpose: The goal of this resez
uncover the relationship between the use
media and theater attendance. The theat
in Lafayette College is currently seeking -
attendance for their performances and tt
dedicated to find the most efficient and §
to help the theater department.

Research design: The survey research wi
20 randomly selected students on campt
questions will be asked. For instance:
Determine how often the performances ¢
or just appear on different social media
Facebook, twitter..)

Figure out the frequency of people brows
advertisements for theater plays.

Sample research questions:

How often do you update the news for th
department?

Sample selection: Simple random sampl

Data collection: Paper surveys.

Statistical analysis: Proper analysis will L
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research proposal. It is more formal than you
mentioned was needed, but we had finished it already.
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This link should allow anyone with a
lafayette.edu email to access our google doc.
https://docs.google.com/a/lafayette.edu/docu

ment/d/1JT9kt008eV8fWIXR_muuUNOoIRCjKPf
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' - e 7 R S

Docs

Our research and survey will extend to as many
members in the communities that we are able to
connect and communicate with. We plan to cover and
survey areas in downtown Easton as well as Forks. We
plan to survey community members as well as possibly
a few shop owners. Our questions will cover numerous
aspects relating mainly to attendance such as:

-Have you ever attended a show in the past?
-Determining what has drawn them to see a play in the
past

-Determining what has NOT drawn them to see a play
in the past

-ldentifying whether there was even knowledge of
Lafayette's shows being performed

-Does demographic/lifestyle play a role in whether they
have attended a show

Data Collection:

We most likely will use the structured-undisguised
method for collecting data. Our plan is to create a
survey or questionnaire to administer to community
members in person. If necessary, telephone surveys
will also be conducted and collected.

Secondary Sources:

The only major secondary source we thought to
potentially use is the Lafayette Theater Department.
We think that using their data could help our research
des<sian in determinina attendance in the nast from



EGoogIe Docs (from Google Communities)
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Research Design

Sample Research Questions

Sample Selection

Data Collection

Project Report

Project Cost and Schedule
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A RESEARCH PROPOSAL TO
LAFAYETTE THEATER DEPARTMENT
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Research Purpose

The purpose of the study is to measure and analyze the amount of intrinsic impact the theater
department has on the surrounding communities of Easton and Forks. The theater department is
primarily focused on improving the theater-audience relationship with those in the neighboring
communities. In specific, this research aims to

Measure how impactful the plays are on the locals;
Determine what factor of theatrical performance is most important to the community
in making an impact on the audience members;
Ascertain what component of intrinsic impact is lacking most in the performances;
Establish if the target audience anticipates the performance prior to attending and if
so, what are the anticipatory factors;

e Verify if the members of the community in attendance normally take part in the arts;
and

e (larify whether the Easton and Forks public community are typically familiar with the
plays in terms of context.

Research Design

The survey research will be conducted via qualtrics, which can be accessed via phone or computer
devices. The questionnaire will be distributed to every third community member who leaves at the
completion of the theatrical performance. The survey will be composed of questions related to the

topic of intrinsic impact including the locals

e Prior knowledge regarding the play prior to attending;
e Familiarity with the arts. For example, whether he or she forgoes participating in the
arts regularly;



Continuing to Improve

o Course scheduling across campuses

o Students interacting together: travel, virtual

o Remote video

o Learning tools’ interface paradigms

o Faculty members many roles on home campus

o CBLR support and coordination
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